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Introduction
After today’s presentation you’ll be able to:  

o Identify if social media is right for you

o Select the appropriate social networks

o Implement social media as a marketing tool



Overview
The age of social media is upon us and growing 
at an incredible rate. Is your business?

o Popular avenues of social media

o How to utilize social media as a marketing tool

o Determining which social utilities suit your business



Facebook

o 250 million active users

o Relevant business applications

o One of the top 10 websites in the world

One of the most well known social networking sites, 
Facebook benefits businesses large and small.
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Twitter
Launched in 2006, Twitter is a micro blogging 
service with over 32 million users

o Great for small businesses

o Ability to extend personality, talks like a person 

o Build trust with people relevant to your business
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Blogging
Share your thoughts with the world

o Ability to be simple or advanced – you choose!

o Photos, stories, products, events

o Network with other individuals in your industry
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LinkedIn 
The social network for professionals

o Entered the scene in 2003

o Great for job hunters and employers

o Manage your professional resources and contacts





How to properly utilize these tools
Important questions to ask

o Do you have the time?
o Do you have the people?
o Is it the right marketing strategy?

“You can’t just sign up and leave it.  If you’re not 
legitimate, you’ll be found out quickly.”



Using what is best for your business
Take the time to think it through

o Do your research
o Find out which networks provide you value
o Start small
o See what other entrepreneurs are doing



End Note
Social Media is changing every day…

o Use this resource to your advantage

o Keep up with the changes

o Thanks for joining me this morning!
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